Transforming
Automotive Commerce

Capturing More Revenue — from Purchase to Aftersales

As the automotive industry undergoes a transformative shift, manufacturers are
facing unprecedented challenges.
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Enable Digital Transformation

Powering Use Cases Along the Digital Self-Service Journey
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Cultivate Stronger Relationships

Supporting the full customer life cycle with an extensible digital commerce platform

Traditional Solutions What’s Possible

A disjointed customer experience Increase loyalty and market share
that deteriorates customer satisfaction growth by delivering exceptional
and loyalty digital sales experiences

Cart abandonment and lost sales Increase share of wallet with a
when customers cannot find what one-stop shop, leveraging a

they need Marketplace to expand assortment

without added inventory cost or risk

Lost market share due to lack of Optimize customer lifetime value
seamless, data-driven self-service with a digital self-service portal that
solutions, enabling ‘anywhere, anytime’ supports the end-to-end buying
buying journey—from initial purchase to

aftersales products and services

Integrate a Digital Self-Service Portal

Transforming the Customer Journey From Purchase to Aftersales

Lack of transparency Improved visibility &

or autonomy 24/7 information access
Reduced cost to service &
task automation
Seamless &
personalized experiences
Improved customer
satisfaction & ‘stickiness’

Complex & costly
offline workflows

Fragmented buying
experience

Low customer
satisfaction & loyalty
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Missed sales Increased share of wallet
opportunities from cross- and up-selling
Traditional sales process Digital self-service portal
(fragmented, costly & (centralized, reduce cost &
poor customer experience) increase loyalty)

Ready to transform your business?

Start driving growth today while preparing for tomorrow

www.spryker.com
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